


We are guided by our Mission 
Statement to deliver sustainable 
growth in our business, and 
creating value for our stakeholders. 
This is a continuous effort via 
the execution of our project 
developments, township planning 
and operation management, in 
line with social, economic and 
environmental sustainability. We 
focus to maintain high standards in 
our core business practices, and 
relationships with stakeholders.

Scene from The Kids From The Big Apple movie, 
filmed on site at Southville City@KL South



ISSUES CONSIDERED
We are committed to product quality, customer satisfaction, positive work culture and 

well-being of employees, community development as well as best corporate governance 
practices. We identified significant key issues to our business as stated below:

Community

• Education

• Financial Assistance

• Medical Support

• Social and Sports

• Affordable Housing

Workplace

• Employee Communication

• Learning & Development

• Succession Planning

• Work-Life Balance

• Workplace Diversity

• Health & Safety at Workplace

Environment

• Sustainable Buildings

• Green Townships

• Reduce, Reuse, Recycle (3R’s)

Sustainability Report
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ISSUES CONSIDERED
Shareholders

• Sustainable Financial Returns

• Investor Engagement

Business Partners

• Selection of Suppliers and 
Contractors

• Sourcing of Materials

Customers

• Customer Care & Post Delivery 
Service

• Security of Development Projects

• Product Quality
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Sustainability Report

were for medical, 
educational and 
societal needs 
for the poor and 
underprivileged.

To date, the Group contributed over 
RM9million to the social and economic 
development of the community, both locally 
and abroad.

contributions

million 
contributions

>200

>RM9
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Further to providing quality products and building sustainable 
townships, we believe in reaching out and giving back to the 
community, especially the underprivileged group. We have been 
contributing to the community via Corporate Social Responsibility 
(CSR) programmes and other initiatives:

CSR VIA MAH SING FOUNDATION
Established in 2005, Mah Sing Foundation (MSF) is Mah Sing's 
CSR platform. The Foundation celebrates the achievement of 
Mah Sing’s long-term and continuous commitment to being a 
responsible and active participant in building community 
partnerships, both locally and abroad. 

EDUCATIONAL 
ASSISTANCE 
COMPRISING 
SUBSIDIES AND 
DONATIONS

FINANCIAL 
ASSISTANCE 
AND RELIEF 
SCHEMES

MEDICAL 
ASSISTANCE

ENCOURAGEMENT
OF SOCIAL 
AND SPORTING 
ACTIVITIES

to needy and deserving 
students.

for the poor and 
distressed.

for Malaysians who are 
suffering from disease 
and disability. The 
Foundation will also 
support schemes by 
organisations that look 
after public health and 
welfare, including giving 
financial support.

which will enrich the 
community and serve to 
promote national unity.

The Foundation upholds Mah Sing’s long term and continuous commitment towards CSR which is embedded in our 
corporate philosophy.

Figure 1: A total of RM9.27 mil contribution in various forms of assistance.

2,735

3,182

2,091

1,262

Human Relief

RM’000

Education

Underprivileged

Medical

Mah Sing Foundation does this through a four-pronged approach:

TO PLAY AN ACTIVE ROLE IN 
COMMUNITY DEVELOPMENT, 
PROVIDING SUPPORT TO 
THOSE UNDERPRIVILEGED 
IN NEED OF MEDICAL, 
EDUCATIONAL AND LIVING 
ASSISTANCE.
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Sustainability Report

Mah Sing’s wholly-owned subsidiary, Mont Meridian 
Development Sdn Bhd, entered a conditional agreement to 
acquire 100% of VIP Sanctuary Sdn Bhd (VIP) in an innovative 
bid to raise funds for MSF. VIP has beneficial interest in the 
award winning film - “The Kid From The Big Apple” - where 
profits will be donated to MSF. Premiered on 3 March 2016, 
and publicly released on 10 March 2016, the movie received 
overwhelming support from Malaysians from all walks of life 
and was reported to be well-received in the box office.

Contribution to Teach for Malaysia

MSF contributed RM120,000 to Teach for Malaysia (TFM) to 
support the not-for-profit TFM Fellowship Programme, which 
sends individuals to high-need schools across Malaysia for two 
years to assist in improving the quality of education, especially 
in rural areas. Their key goals are to increase students’ 
achievements in high-need schools, end education inequity and 
invest in high calibre individuals to become young leaders. 

The donation supported TFM in achieving some of key 
accomplishments in 2015.

• TFM’s student engagement scores for 2015 were 62% 
which increased from 55% last year. This is measured 
through the ‘Tripod Survey’ which was designed by Dr. 
Ronald F. Ferguson of Harvard University that is used 
across the Teach For All network and validated by Bill and 
Melinda Gates Foundation as the best indicator of learning 
outcomes. This is used to coach TFM Fellows in the 
absence of standardised student data. TFM is on par with 
network partners who score 65%.

• 87% of Principals responded that TFM Fellows are adding 
value to the school. This is measured through TFM’s 
annual ‘Principal Satisfaction’ survey. 

“The Kid From The Big Apple” casts’ giant wefie with Mah Sing’s customers at 
the exclusive screening. (First row) Jason Tan; (second row from left) Jess 
Teong; Sarah Tan; Di-Lung and Jessica Hester Hsuan

Contribution to Teach for Malaysia’s Fellowship programme.

Mah Sing supports the Award-winning film – The Kid From The Big Apple

WE ACTIVELY ADVOCATE THE IMPORTANCE 
OF EDUCATION AND STRIVE TO CREATE THE 
BEST OPPORTUNITIES FOR UNDERPRIVILEGED 
STUDENTS. WE AIM TO CONTINUOUSLY 
SUPPORT INITIATIVES SUCH AS THE TEACH 
FOR MALAYSIA FELLOWSHIP PROGRAMME, 
SCHOLASHIP PROGRAMMES, AS WELL AS 
OFFERING SUBSIDIES TO NEEDY STUDENTS, 
PROVIDING SCHOOL BUILDING FUNDS AND 
ENHANCING SCHOOL FACILITIES.

SUPPORTING EDUCATION

Source: Teach For Malaysia
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TARC Scholarship Programme

The Tunku Abdul Rahman University College (TAR UC) Scholarship 
Programme aims to assist outstanding students with financial 
difficulties to fulfil their education dream. Recipients were selected 
based on their outstanding academic results and active 
involvement in extracurricular activities. The programme is in line 
with MSF’s goal to provide educational assistance to the needy 
and deserving students. From 2014 to 2015, MSF granted 
scholarships to seven students from TAR UC totalling over 
RM240,000 for tuition fees and living allowance.

These students will be given an opportunity to intern with Mah 
Sing Group, and to be part of the Group upon the completion of 
their studies. This is an opportunity to gain actual industrial 
experience before they graduate, building their critical thinking and leadership skills. Early 2016, four students were working in Mah 
Sing Group Berhad as interns in various departments such as Contracts and Finance Department, while three others were pursuing 
their degrees. 

Donation to Sau Seng Lum to build Sau Seng Lum 
Special Needs School

MSF donated RM50,000 to Sau Seng Lum (SSL) for SSL 
Special Needs School building fund. The main objective is 
to provide support to students with learning disabilities, and 
instill confidence in them to integrate into the society by 
providing technical and vocational training.

Other donations to support education include:
• Study grants in Johore Bahru Foon Yew Associated 

Chinese Schools for poor and needy students.

• Kolej Universiti Selatan’s construction of new campus 
building.

• The Star Step Up 2015 Programme for Schools.

Groundbreaking ceremony of SSL Special Needs School, which Mah Sing
Foundation has donated RM50,000 to support the building funds of the school

Dato’ Syed Norulzaman B. Syed Kamarulzaman, Chairman for Mah Sing Foundation
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Sustainability Report

WE AIM TO RAISE THE STANDARDS 
OF LIVING FOR BOTH THE POOR 
AND THE DISABLED. WE ACTIVELY 
PROVIDE FINANCIAL ASSISTANCE 
AND CONTRIBUTE TOWARDS 
RELIEF SCHEMES FOR THE POOR 
AND DISTRESS SUCH AS MERCY 
MALAYSIA AND MORE. 

Donation for Nepal’s earthquake relief via Mercy 
Malaysia

MSF donated RM100,000 to a Nepal earthquake relief fund 
driven by MERCY Malaysia. The donations are used to provide 
medical support, including setting up a field hospital. The 7.8 
magnitude earthquake struck Nepal near the city of 
Kathmandu on 25 April. More than 9,000 people were killed 
and 23,000 injured.

Donation to aid Nepal’s earthquake via MERCY Malaysia MSF contributed 800 goodies bags to Malaysia Blood Donors Society to 
support the cause, and as a token of appreciation to the kind donors

Contribution to Malaysia Blood Donors Society 
(Sedarah Malaysia)

In conjunction with World Blood Donor Day, Malaysia Blood 
Donors Society (Sedarah Malaysia) organised a blood 
donation campaign, "Thank You For Saving My Life". 
Various blood donation activities have been set up at 
several locations such as Giant, Puchong Kinrara and Endah 
Parade from January to June 2015.

PROVIDING FINANCIAL 
ASSISTANCE AND RELIEF 

Other financial assistance and relief fund MSF contributed include:

• Tabung Dana Kecemasan for the immediate relief and 
rehabilitation of the communities affected by the flood in East 
Coast Malaysia 

• MERCY Malaysia in aid of the Bangladeshis & Rohingya 
refugees
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WE AIM TO PROVIDE FINANCIAL 
SUPPORT TO THOSE SUFFERING 
FROM ILLNESS AND DISABILITIES. 
WE ALSO ASSIST PUBLIC WELFARE 
INITIATIVES SUCH AS BLOOD 
DONATION CAMPAIGNS.

Providing Medical Assistance via Yayasan Nanyang Press

MSF donated RM50,000 to two patients with critical illness 
respectively via Yayasan Nanyang Press. One of the recipient, 
Ms Phang is a thalassemia patient seeking RM50,000 donation 
of RM500,000 for an operation in Taiwan. The other recipient is 
a baby boy named Lee Jin Yi, who is suffering from Type II Left 
Fibular Hemimelia with Polydactyly.

Medical assistance: Giving hope for a child 
to rise and walk

Lee Jin Yi was born with bilateral Tibial 
Hemimelia. He has complete tibia hemimelia on 
the left with total absence of the tibia and 
partial hemimelia on the right. Both of his feet 
were deformed. The doctors in Malaysia were 
not able to reconstruct his left lower limb due 
to the severe condition. Hence, his parents 
decided to have the surgery at Paley Institute 
at St. Mary’s Medical Centre, United States.

According to the doctor, Lee Jin Yi will need 3 
surgeries and 30 weeks of physical therapy to 
complete the treatment.

Yayasan Nanyang Press started fundraising for 
Lee Jin Yi in September 2015. As of 6 
January, a total of RM925,674.33, including 
the donation of RM50,000.00 from MSF were 
collected. To date, RM42,677.20 has been 
transferred to St. Mary’s Medical Centre as 
deposit for the surgery.

Lee Jin Yi and his parents have received their 
USA visas and the first surgery was scheduled 
in April 2016.

PROVIDING MEDICAL ASSISTANCE

MSF Contribution to Yayasan Nanyang Press

Thank You Note from Lee Jin Yi’s parent:

"On behalf of my son, Lee Jin Yi, I would like to express 
my sincere gratitude to Mah Sing's management for 
your kind and generous donation. My family and I really 
appreciate the care and help given to us.

Your kind donation has made my son’s treatment in USA 
possible and most importantly, it will help my son stand 
and walk on his own feet. Your generosity have inspired 
and encouraged our family to help others and give back 
to the community”.

CASE STUDY
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Mah Sing Foundation Charity Run

The inaugural Mah Sing Foundation Charity 
Fun Run 2015 was a 4.7km fun run held at 
Lake Gardens (Perdana Botanical Gardens) 
to raise awareness for autistic children and 
children in need. In line with the theme, the 
Charity Fun Run was designed to 
encompass various activities throughout the 
route to educate participants on techniques 
to support autistic children. The run 
attracted 1,380 runners and the Foundation 
managed to raise RM1.28million. As part of 
the initiative, contributions were made to 
non-profit organisations, including Inisiatif 
Sokongan Autisme Nouri; CADS 
Enhancement Centre; Little Yellow Flower 
Education Foundation; Berkat Children’s 
Home, Johor; Montfort Youth Training 
Centre, Sabah; and Handicapped Children’s 
Centre, Penang.

Weekend Visit to Orphanage

MSF together with Mah Sing Sports Club, organised a 
weekend visit to Utama Caring Home. Volunteers painted the 
orphanage and contributed groceries to the home.

Christmas Party at Jungle Gym 

MSF organised a Christmas party for 20 orphans and 40 refugee 
kids. It was a fun-filled day with games and activities and a 
Santa Claus appearance. Taking it one step further, Mah Sing’s 
staff granted the children’s dreams with gifts from their wish list.

WE BELIEVE IN HOSTING SOCIAL AND SPORTING ACTIVITIES WHICH WILL 
ENRICH THE COMMUNITY AND PROMOTE NATIONAL UNITY. THE KEY 
ANNUAL INITIATIVES IN 2015 WERE THE MAH SING FOUNDATION CHARITY 
RUN, ORPHANAGE VISIT AND A CHRISTMAS PARTY WITH THE ORPHANAGE 
AND REFUGEE CHILDREN.

Group warm up exercise before the Run.

Christmas Party with the orphans and refugee kids

MSF's visit to Klang Utama Caring Home

ENCOURAGEMENT OF SOCIAL AND SPORTING ACTIVITES
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2016 Target
Launch

89%
Residential
Products Priced
RM1million & below

2015 Target
Launch

84%
Residential
Products Priced
RM1million & below

2014 Target
Launch

87%
Residential
Products Priced
RM1million & below

89%

<RM500,000

RM500,000-RM700,000

RM700,000-RM1million

RM1million-RM3million

<RM500,000

RM500,000-RM700,000

RM700,000-RM1million

RM1million-RM3million

11%

21%

18%

50%

84%

16%

13%

27%

44%

87%

<RM500,000

RM500,000-RM700,000

RM700,000-RM1million

RM1million-RM3million

>RM3million2%

11%

6%

36%

45%

Mah Sing remains committed to improve home ownership 
among young Malaysians by offering products in line with 
market demand, namely beginner homes for the mass market 
and upgrader homes in selected locations. Since 2014, the 
Group started shifting focus to the affordable market segment 
and received very encouraging responses. Hence 2015, the 
Group continued to price 84% of its new residential launches 
below RM1million.

Last year, the Group continued to see strong take-up rates for 
the subsequent releases of new towers in Savanna Executive 
Suites in Southville City, Lakeville Residence in Taman Wahyu 
and D’sara Sentral in Sungai Buloh. Products offered in these 
developments were priced well below RM1million and 
strategically located in various Klang Valley hotspots.

For year 2016, Mah Sing’s strategy is to focus on accessible, 
mass market housing in line with market demand. With a 
focus on high growth corridors within Greater Kuala Lumpur, 
and 89% of new residential launches priced below RM1million, 
the Group is well-positioned with ready products to capture 
upturn in demands.

Continued infrastructure investments namely mega public 
transportation projects like MRTs, LRT, BRT and the HSR will 
have multiplier effect on the economy and improve access to 
developments, thereby creating new demand. 

Future sales in the pipeline include Cerrado serviced 
apartments in Southville City@KL South, which are affordable 
luxury homes indicatively priced from RM388,000; the new 
township of Laman Ayu township in Rawang, new blocks in 
D’sara Sentral and Lakeville Residence in the Central region, 
Ferringhi Residence 2 in Penang island and Meridin East 
township in Pasir Gudang with affordable landed homes, 
indicatively priced from RM350,000.

With proven strategy and execution capability, a well-
established brand name and right portfolio of products at 
different stages of project life cycles, the Group has the 
flexibility and is well-positioned to sustain its growth.

AFFORDABLE HOUSING
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training hours for 
employees during 
the year 2015.

Received Malaysia’s Best 
Employer Brand Award 

>27,000

Mah Sing received Malaysia’s Best Employer Brand Awards by Employee Branding 
Institute for its relentless effort in advocating best HR practices and developing talent.

Sustainability Report
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Mah Sing understands the significance of human capital to the Group. 
Hence, we are committed to nurture a diverse, versatile and dedicated 
talent pool for the growth and development of the Group.

The Group prioritises learning and development of our employees to 
instill a culture of continuous improvement. Various trainings are held 
to provide a platform for employees to discover and realise their full 
potential and strength. In 2015, our employees had more than 27,000 
training hours, a significant increase from 12,000 hours in 2014. This 
is testament that the Group is committed to our employees' growth.

The Group also emphasises on the well-being, health and safety of 
employees in and outside workplace, with Mah Sing Sports Club 
taking the lead to encourage work-life balance.

EMPLOYEE COMMUNICATION
To improve employees' engagement, a series of Town Hall meetings were for open direct communication with staffs regarding 
latest news, updates and development. The meetings are aimed to provide employees with a better understanding on group-
wide matters, and address employees’ concerns. The town hall meetings enable messages to be conveyed across all levels of 
workforce, while providing a platform for staffs to share their opinions and feedbacks to the senior management.

Tan Sri Leong speaking at one of the Town Hall meetings

FULLY COMMITTED TO 
DEVELOPING OUR PEOPLE 
THROUGH EFFECTIVE HUMAN 
RESOURCE STRATEGIES, 
OPEN COMMUNICATION 
& TRANSPARENCY. WE 
PROMOTE HARMONY 
AMONGST ALL EMPLOYEES 
AND RESPECT FOR 
INDIVIDUALS.

FEEDBACK PAGE ON INTRANET
In conjunction with the Group-Wide Performance Initiative, 
a feedback survey page was included in “M Connect”, the 
Company’s intranet portal that serves as a platform for 
staff to share their work challenges, suggest ideas to 
improve our current processes or provide general 
feedbacks. These constructive feedbacks are then shared 
with respective departments to consider for process 
improvement. 

Feedback survey page on the intranet
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Senior Management with the L.E.A.D. 2 project participants

Sustainability Report

LEARNING & DEVELOPMENT
The Learning & Development department has 
introduced many new trainings and learning 
initiatives for the development and growth of the 
staffs. In 2015, a customised, tailor-made approach 
on learning and development was engaged to 
target different groups of employees with different 
needs and goals to achieve. 

Management Development Skills training 
programmes which focused on enhancing leader’s 
managerial and people skills, such as Coaching for 
Results, Conflict Resolution, and Situational 
Leadership, whereas Executive Development Skills 
training programmes were catered to improve 
employee’s technical skills and work performance, 
such as Sales Induction Training, Time 
Management, communication and presentation 
skills. All these trainings instill a culture of 
continuous self-improvement, and to equip 
employees with both technical and functional skills. 
Whilst trainings on functional skills are conducted 
internally, trainings related to technical skills are 
conducted by external specialists. 

TALENT DEVELOPMENT PROGRAMME FOR 
SUCCESSION PLANNING 
A talent development programme, the L.E.A.D. Project (“Leadership Excellence, 
Advancement and Development”), was introduced by Learning & Development 
Department to develop high potential individuals and build talent pipeline to 
groom high potential staffs into successors for key roles in the group. It 
consists of personal and leadership developments with all-rounded intensive 
course, including classroom trainings, workshops, fitness assessments and 
teambuilding sessions. As a result, a number of graduates from the 
programme have been promoted to further support the company’s growth. 
This is in line with Mah Sing’s talent development goal to recruit, train and 
retain the best graduates who have the right personalities, competencies and 
share Mah Sing’s vision to be a premier lifestyle developer.

L.E.A.D. Project: Developing 
Future Leaders

With the new L.E.A.D. Project 
in place, the Group saw a 
cultural shift from the 
participants and the people 
they work with. The programme 
provides opportunity for a 
fast-tracked career and wide 
exposure in different areas.

We received some positive 
feedbacks from our graduates 
of L.E.A.D. Project in 2015. 
This exemplifies the Group’s 
effort to groom our talent pool 
and plant the seeds for future 
success. 

“I’ve been changed by L.E.A.D. Project”

From a person who was once lost, had fears and uncertainties in almost everything, 
L.E.A.D. Project has inspired me in both career and life because I have become a 
more determined person who has vision and goals. I have changed for the better. I 
know that to achieve something great, one must take action, and nothing would 
happen without me taking an action.

Among the techniques being taught throughout the L.E.A.D. Project, I personally found 
Neuro Linguistic Programme and One Minute Manager to be the most impactful. 
These techniques helped me overcome the fears and uncertainties with myself, and 
most importantly, boosts my self-confidence. 

During the L.E.A.D Project, I discovered my strengths and weaknesses, and what I 
am really looking for when it comes to my career. I looked deeply into things, and it 
dawned to me that I have strengths that can be applied in another role. With the 
support of my previous supervisor, I moved to my new role as an Executive for Mah 
Sing’s Group Marketing department. It has been months since my transfer to Group 
Marketing, and I am amazed with the experience and knowledge I have acquired so 
far. 

L.E.A.D. Project also contributed to my current social networks as it helped me 
improve my communication skills, allowing me to work well with my fellow colleagues 
as well as other important stakeholders.  

~ Jack Yee, Executive, Group Marketing & Innovation

CASE STUDY
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Training for customer care project

To enhance our service level for continuous excellence, a company-wide 
Customer Care Project, named Building Relations was initiated. Trainings 
conducted include introducing 10 Service Values to improve quality of 
customer service. This project is not limited to customer-facing 
employees, but all employees. We believe in maintaining the quality of 
our service level. 

Two Senior Management Workshops have been conducted in 2015 for 
the senior management team with the objective of aligning the 
Company’s direction. Various brainstorming and teambuilding activities 
were held throughout the workshop.

WORK-LIFE BALANCE
The Mah Sing Sports Club aims to create a 
platform to improve team spirit, and encourages 
group dynamics through work-life balance and 
healthier lifestyle. Weekly activities are conducted 
in the headquarters and branches all over 
Malaysia, including Yoga, Badminton, Football 
and Zumba Dance. The activities encourage 
work life balance amongst the staff.

Other activities conducted throughout the year 
in 2015 by MS Sports Club are namely 
Staffs’ New Year Party, Skytrex Adventure, 
Go-Kart Team Challenge, Participation in 
Retro Run 2015 and Penang Staffs’ Pulau 
Jerejak Team Building Day Trip.

Mah Sing Sports Club also offers privileges to employees such as corporate 
promotion for concerts, discount vouchers and free tickets to sports event.  

Participation in Retro Run 2015

Mah Sing’s football team

The winners of the Go-Kart Team Challenge
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WORKPLACE DIVERSITY 
The Group supports a diverse and vibrant workforce, which comprises a mix of employees from different genders, age groups 
and ethnicity.

Property & Investment Holding Division

Female

Male

47%

53%

35%

37%

18%

9% 1%

Age 30 – 39

Age 29 and below

Age 40 – 49

Age 50 – 59

Age 60 and above 

Age 30 – 39

Age 29 and below

Age 40 – 49

Age 50 – 59

Age 60 and above 

37%

63%

38%

36%

17%

8% 1%

Female Male

Indian

Chinese

Bumiputera

Others

Non-Malaysian

37%

5%
38%

1%

19%

BY GENDER      BY AGE GROUP

BY GENDER      BY AGE GROUP

BY ETHNICITY

Total Group including Plastics Division
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HEALTH & SAFETY AT WORKPLACE
The Group has a Safety, Health & Environment Policy in place, 
with high emphasis on health and safety at workplace for all 
employees, contractors and the public at large. The Group 
continues to inculcate a sense of awareness amongst 
employees to accept responsibilities in occupational safety, 
health and environmental matters and to maintain a clean, safe 
and orderly working environment. All management staffs, 
employees and contractors work together to ensure that all 
legislative requirements as stipulated under Malaysian 
Occupational Safety and Health Act 1994, Regulation, Orders 
and other Codes of Practices are met. 

For property division, various standard procedures are carried 
out, and the project team will ensure all contractors adhere to 
local legislation and contractual requirements. Contractor must 
submit Safety, Health and Environmental & Sanitation Plan before 
starting work at site. Newly awarded contractors are briefed on 

site safety based on General Site Safety, Health & Environmental 
Rules during kick-off meetings, and checklists will be signed off 
by contractor. Monthly site reports are reviewed and site safety 
inspections and audits are conducted for all sites. Furthermore, 
site safety awareness trainings are held for all site staffs and 
contractors.

For plastic division, various activities including fire hazard and 
extinguisher usage training, fire drill, first aid training, waste oil 
disposal training and emergency spillage action are conducted 
to equip the employees with essential skills to ensure health 
and safety at workplace.  

Safety measures in place include 24-hour security guards 
stationed within office buildings, surveillance equipment at 
relevant work locations and proper lightings installed at areas 
such as car park and staircase. Car park security escort service 
is also available for female employees during late hours. 

Fire Drill at Mah Sing Plastics

IN 2015, MAH SING RECEIVED MALAYSIA’S BEST EMPLOYER 
BRAND AWARDS BY EMPLOYER BRANDING INSTITUTE, AND ASIA 
RESPONSIBLE ENTREPRENEURSHIP AWARD 2015 BY ENTERPRISE 
ASIA FOR INVESTMENT IN PEOPLE. THESE AWARDS RECOGNISE AND 
ACKNOWLEDGE MAH SING’S RELENTLESS EFFORTS IN DEVELOPING 
TALENT, ADVOCATING BEST HR PRACTICES AND SPEARHEADING NEW 
HR INITIATIVES.
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Mah Sing has registered 7 projects 
for various green certifications 
including Malaysia’s Green Building 
Index, REHDA’s GreenRE, Singapore’s 
Green Mark, and USA’s LEED.

With the introduction of our Go-Green 
Campaign, 2.9 tonnes of recycable 
items were collected over 5 months, 
generating more than RM2,000 which 
was donated to the under priviledged.

Plastic Division (Malaysia operations) 
achieved a 31.7% energy cost savings 
over three years from 2013 to 2015, 
exceeding the initial target of 10%.

Green 
Registrations

tonnes of recyclable 
items collected

of energy 
savings

12

2.9

31.7%
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FULLY COMMITTED 
TO INCORPORATING 
ENVIRONMENTAL-FRIENDLY 
GREEN FEATURES IN CREATION 
OF LIFESTYLE DEVELOPMENTS

The well-being of the environment is always the Group’s top 
priority. Mah Sing strongly supports environmental-friendly efforts 
in its day-to-day operations and project developments. 
Sustainable developments has been a key focus where buildings 
and layouts are designed to create a conducive and green 
surroundings where possible, with innovative environmental-
friendly features incorporated in project development to ensure a 
healthy lifestyle for the people.

Icon City: Transformation 
from an industrial site to a 
green integrated 
development

Icon City, Petaling Jaya 
exemplifies Mah Sing’s efforts 
to redevelop a brownfield site 
and help to build a better city 
for the present and future 
generations. Mah Sing 20-acre 
land, which was an e&e 
manufacturing facility before it 
moved to other premises. Mah 
Sing acquired and redeveloped 
the industrial site into an 
integrated commercial 
development. Phase 1 is near 
completion and it comprises of 
two towers of serviced 
residences, two towers of 
SOVO, a boutique office 
tower, 30 seven- and eight-
storey shops and 46 units 
single- and double-storey retail 
shops.

Icon City is a green 
sustainable development and 
is among the first in the 
country to be certified by 
three green certification 
bodies, including Leadership 
in Energy and Environment 
Design, USA; Green Building 
Index, Malaysia; and Green 
Mark of Singapore. The 

design incorporate eco-friendly 
features such as energy 
efficient lift and air-
conditioning system, water 
efficient rain water harvesting 
system and drought tolerant 
plants, roof garden to reduce 
urban heat island effect, and 
use of low VOC paints to 
maintain indoor air quality. 

The transformation of the site 
brought a new look to the 
surroundings. The 
development reduced carbon 
emission, improved landscape 
and quality of life. Following a 
comprehensive traffic study, 
Mah Sing has received 
approval from the relevant 
authorities for a traffic 
upgrade system which 
includes an elevated 
interchange. The existing 
two-phase signalised junction 
at the intersection on Federal 
Highway and Lebuhraya 
Damansara-Puchong (LDP) 
will be converted to free flow 
movement. The traffic 
upgrade system aims to 
improve the current traffic 
conditions around the area as 
well as to provide easy 
access to the future 
occupants of Icon City.

Before: Aerial view of site before development

After: Ramp from Federal Highway into Icon City

After: Icon City, Petaling Jaya

CASE STUDY
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Sustainability Report

ENVIRONMENTAL-
FRIENDLY DEVELOPMENTS 
Lakeville Residence, Taman Wahyu

Lakeville Residence, incorporates energy 
efficient design which can reduce usage of 
air-conditioning in thermally comfortable 
environment. To reduce water consumption, 
there will be high efficiency fittings installed 
to reduce water bill, harvesting and 
treatment of rainwater, water features and 
garden facilities to promote diversity and 
reduce heat. Further to this, the Group uses 
lower VOC products to ensure a healthier 
lifestyle for the people. 

Taking it one step further, the Group 
allocated RM3.6million to beautify the areas 
and fringes of the lake at Lakeville Residence 
as part of the River Of Life initiative. Lakeville 
Residence features a 3.1 acres of facilities 
podium providing 38 different facilities, one of 
the largest around Kuala Lumpur. Facilities 
includes forest trail, forest deck, forest pool, 
waterfall and eco pond.

Lakeville Residence’s Facility Deck

Part of Southville City masterplan

Southville City@KL South

For Southville City, only half of the 
428 acres of land will be developed, 
with the remaining land left in its 
natural green state to maintain the 
township’s green concept. 

Landscaping features and facilities 
such as river board walk and jungle 
trek will be installed. There will also 
be eco features like Riverside Walk, 
Nature’s Trail, and 30-acre Urban 
Park. Pedestrian footpaths cum 
bicycle tracks will be built for easy 
accessibility to link the entire 
community together without the 
need to drive which results to the 
reduction in carbon emissions.
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PROJECTS WITH GREEN COMPLIANCE STANDARDS 
Many of the Group’s projects are of green compliance standards recognised by the World Green Building Council, which include 
Malaysia’s Green Building Index (“GBI”), Singapore’s Green Mark, United States’ Leadership in Energy and Environmental Design 
(“LEED”) and Real Estate and Housing Developers’ Association Malaysia’s (“REHDA”) Green RE.

Icon City, Petaling Jaya 

• Tower 1 & 5 (Phase 1): GBI (Certified) Provisional Certificate obtained

• Tower 1 (Phase 1): Green Mark (Certified) Provisional Certificate obtained

• Tower 5 (Phase 1): LEED Gold Provisional Certificate obtained

• Whole of Phase 1: LEED Neighbourhood Development Certified Level

M-City, Jalan Ampang

•  GBI (Certified) Provisional Certificate obtained

•  Green Mark (Certified) Provisional Certificate obtained

Icon Residence, Mont Kiara

• GBI (Certified) Provisional Certificate obtained

• Green Mark (Certified) Provisional Certificate obtained

Lakeville Residence, Taman Wahyu

• GBI (Certified) Provisional Certificate obtained

Ferringhi Residence, Penang Island

• Phase 2B – Green Mark (Gold) Provisional Certificate obtained

• Phase 2C – Target to register for Green Mark (Gold)
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Southbay Plaza, Penang Island

• Green Mark (Gold) Provisional Certificate obtained

• GBI (Certified) Provisional Certificate obtained

Southville City @ KL South, Bangi

• Savanna Plaza – Targeted to register for Green Mark (Certified) 

Sustainability Report

GO-GREEN CAMPAIGN 
As an organisation, Mah Sing supports environmental 
sustainability by initiating Go-Green Campaign to create 
environmental-friendly awareness and culture within the Group. 
A Go-Green briefing session was held to educate staff to 
adopt environmental-friendly practices, including how to 
conserve energy and reduce wastage of resources.

Some key initiatives that staffs are encouraged to practise are 
namely increasing the use of electronic softcopies to reduce 
paper usage, go digital for meeting and presentations, practice 
double sided printing, switching off lights and air conditioning 
during lunch time and after hours, and reducing the use of 
plastic items for lunch takeaways. Although these actions are 

small efforts, collectively it can create a substantial impact in 
waste reduction and energy conservation.

In the office premises, every department is equipped with 
recycle bins to collect recyclable items. The recyclable items 
collected will be managed by Community Recycle Charity 
(CRC) and the proceeds received from recycling will be 
donated for charity use. 

To date, 2.9 tonnes of recyclable items were received, 
generating proceeds of more than RM2,000 over five months. 
The money was channelled to Rumah Kesayangan Kanak-
Kanak for the children’s food and living expenses. 

Recyclable Items  Weight Of Items Collected between Oct 2015-Feb 2016 (kg)

Paper 710
Cardboard 468
Glass 76
Plastic 104
Metal 100
Old Clothes 1,174
Others 266

TOTAL 2,898
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Accumulated Energy Saving Since 2013

201520142013

Accumulated Energy Saving

31
.7

%

28
.6

%

12
.8

%

PLASTICS DIVISION 
In compliant with the Efficient Management of Electrical 
Energy Regulation 2008, the electrical energy consumption 
pattern of the Malaysian plastics operations was assessed for 
implementation of potential energy cost reduction measures. 
In 2013, the Management set targets for lower energy 
consumption by 10% for next 3 years duration. To that 
effect, whenever practical, the Management adopts energy 
efficiency practices in its procurement of new raw material, 
component, packaging, chemical, plant and equipment to 
help deliver energy-efficient improvement and reduce impact 
from manufacturing processes. Energy Management Policy is 
communicated to all employees and other stakeholders within 
the value chain. Where relevant, they will be trained to 
practice good environmental values.

Some of energy saving initiatives implemented included:-

• Lighting change from High Bay Lamp 400W (which 
consume more energy) to High Bay T5 188W at 
production.

• During air-conditioning service, air conditional gas will be 
changed from gas R22 to Hydrocarbon gas R290 (which 
consume less energy and is more environmentally friendly) 
in office

• Continuous preventive maintenance to keep machinery and 
factory building in good working condition in order to deter 
electricity wastages as a result of poorly maintained assets.

As a result from the initiatives, energy consumption efficiency 
was increased. Besides complying with all applicable 
environmental legislation and statutory regulations, the Group’s 
plastics division achieved the ISO 14001:2004 “Environmental 
Management System” certification since year 2007. 

Slogans around the office to create Go-Green Awareness
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Mah Sing earns and rewards the loyalty of its 
customers via M Club royalty rewards program 
and M Care post sales services.

M Club Members>31,000

Sustainability Report
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TO PROVIDE OUR 
CUSTOMERS WITH 
EXCELLENT QUALITY 
PRODUCTS, PROMPT 
DELIVERY AND 
FLEXIBLE SERVICES 
THROUGH OUR 
UNCOMPROMISING 
COMMITMENT 
TOWARDS TOTAL 
CUSTOMER 
SATISFACTION.

CUSTOMER CARE 
& POST DELIVERY 
SERVICES   
Mah Sing continues its efforts to earn 
customer loyalty by offering value-added 
services like M Care and M Club to our 
customers. M Club members are given 
priority invitations to property launches, 
events and promotions, as well as offers 
from M Club participating merchants. It 
now has more than 31,000 members. 
M Club membership, which is currently 
only issued to principle buyers, will be 
extended to joint buyers as well in 2016 
so all buyers can enjoy the similar 
privileges. M Club members are also 
offered Repeat Buyer Purchase and 
Buyer-Get-Buyer incentives for the 
selected projects.

In March 2016, M Club members were 
treated to the movie premiere for “The Kid 
from the Big Apple”, an award-winning 
movie supported by Mah Sing.

M Care offers purchasers post delivery 
services such as sub-sale, leasing, interior 
design and renovation, relocation and 
home maintenance service. This provides 
purchasers with a ready contact point for 
any clarification that arises after their 
purchase. 

As a premier lifestyle developer, Mah Sing 
continues our efforts to ensure pleasant 
and memorable customer experiences at 
all points of contact – from handing over 
Vacant Possession, to managing customer 
feedback for continuous improvement in 
our products and services. 

A one-stop contact centre has been set 
up with centralised feedback system to 
manage customers’ feedback more 
efficiently and systematically. The system 
is continuously enhanced to improve the 
quality customer service. We also conduct 
customer satisfaction survey to understand 
customers’ feedback on product, services, 
timeliness and quality of our customer 
service. 

In order to constantly improve service 
levels rendered to customers and to 
enhance customers’ experience with Mah 
Sing, the Customer Service team attends 
regular development courses and practical 
training sessions as well as refresher 
courses on authority regulations and 
guidelines.  

In line with our service value of 
uncompromised commitment towards total 
customer satisfaction, Mah Sing focuses 
on exceeding customers’ expectation. We 
strive to hand over units that delight our 
customers’ in terms of quality and service. 
Customer satisfaction surveys are also 
being conducted to track our service 
levels, where feedbacks are collated for 
continual improvement purposes. 

New designs for M Club cards
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GROUP SECURITY
To ensure customer satisfaction and safety, Group Security has been working diligently 
to improve the level of security services at all project sites. This is done by very own 
security team and auxiliary police to ensure better surveillance and patrol services 
within our coverage area.  

Security policies and audits are also streamlined across all three regions nationwide 
(Central, Northern & Southern) and the record of zero crime has proven the 
effectiveness of the process improvement in security and its value to our customers.

Group Security has also been working closely with the police force this year to combat 
crime, and to increase safety awareness and knowledge. This includes participation in 
monthly group discussions organised by Crime Prevention & Community Safety 
Department of Bukit Aman and Kuala Lumpur Police Contingent.

Inspector Muhamad and Corporal Azwan of Mah Sing’s Auxiliary Police standing behind Police Commissioner Dato Acryl Sani (Director, 
Crime Prevention & Community Safety, Bukit Aman) in group photo at one of the monthly group discussions with Bukit Aman

Creating a safe environment for your loved ones
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PRODUCT QUALITY
As part of the Group’s commitment to provide our customers 
with the highest standards in product delivery processes and 
systems towards better quality products, both the property 
and plastics divisions are ISO 9001:2008 “Quality Management 
System” certified.

Principles of Quality Management System

Customer Focus

• The organisation should understand current and future 
customer needs.

• The organisation to meet customer requirements and strive to 
exceed customer expectations.

Involvement of People

• People at all levels are the essence of an organisation.

• Their full involvement enables their abilities to be used for the 
organisation’s benefit.

System approach to management

• Identifying, understanding and managing interrelated 
processes as a system contributes to the organisation’s 
effectiveness and efficiency in achieving the objectives.

Mutually beneficial supplier relationships

• An organisation and its suppliers are interdependent.

• A mutually beneficial relationship enhances the ability of both 
to create value.

Leadership

• Leaders establish unity of purpose and direction of the 
organisation.

• To create a working environment where workers are involved 
in achieving the organisation’s objectives.

Factual Approach to decision making

• Effective decisions are based on the analysis of data and 
information.

Continual Improvement

• Continual improvement of the organisation’s overall 
performance should be a permanent objective of the 
organisation.

Process Approach

 

In addition to the ISO 9001:2008 accreditation, PT Mah Sing 
Indonesia is also accredited for ISO/TS 16949:2009 “Quality 
Management Systems – Particulars requirements for the 
application of ISO 9001:2008 for automotive production and 
relevant service part organisations”.

At Mah Sing many our developments are assessed by the 
Building and Construction Authority of Singapore’s Construction 
Quality Assessment System (“CONQUAS”). Contractors of 
CONQUAS-assessed projects are required to comply with 
CONQUAS requirements, allowing Mah Sing to set targets on 
the desired standard and quality of its developments. 

Below states our CONQUAS score for the year of 2015:

• For year 2015, average score for Architectural CONQUAS 
Assessment is 73.36 for all projects;

• The average scores for Penang, Johor and Klang Valley are 
77.0, 70.3, and 71.0 respectively;

• The highest score is from Penang Southbay Parcel C, Shiangly 
Builders with 78.10.
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• Asia Responsible Entrepreneurship Awards 2015
– Investment in People

• Social Media Excellence Awards 2015
– Lifestyle Developer

• 2015 Frost & Sullivan Excellence in Growth Building 
Construction Industry Award

• IAIR Awards
– Best Company for Leadership/Property Development/  

Malaysia  
 

• Property Insight 
– Malaysia’s Prestigious Developer Awards 2015 - Top 10  

Developers
 

• BCI Asia Top 10 Developers Award
 

Awards

Corporate

• iProperty.com People's Choice Award 2015  
– Developer of the Year - Mah Sing Group Berhad

 

• Malaysian Reserve Property Press Award 
– Outstanding Achievement Awards (Ambrosia, Kinrara)
– Best High Rise Development (Icon Residence,  

  Mont Kiara)

• The BrandLaureate Special Edition World Award 2015 - 
– Premier Corporate Brand
– Brandpreneur Life Inspired Achievement Award - Tan Sri  

 Dato’ Sri Leong Hoy Kum
 

• The BrandLaureate
– Billion Dollar Brand Awards 2014-2015 for Mah Sing  

Group Berhad
– Philanthropist of the Year 2014-2015 - Tan Sri Dato’ Sri  

Leong Hoy Kum

• The Edge Malaysia’s Top Property Developers Awards 2015 - 
– Top 10 Property Developers Award

• The Global Branding Awards 2015
– Lifetime Achievement Award 2015
– The Best Brand in Property and Lifestyle Development  

Award 2015

• The Edge Malaysia Property Excellence Award 2015
– The Edge Malaysia Outstanding Property Entrepreneur  

Award 2015

MAH SING Group Berhad Annual Report Twenty Fifteen Journey of Excellence
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Property

• South East Asia Property Awards Malaysia (SEAPA)  
–  Best Luxury Condo Development (North Malaysia) - 

Ferringhi Residence by Mah Sing Group Berhad

• Asia Pacific Property Awards (APPA)
–  Commercial High-rise Architecture for D’sara Sentral
–  Leisure Development for The Loft@Southbay City

   

• Malaysia Landscape Architecture Awards (MLAA 2014)
–  Landscape Design Awards for Southville City@KL South

Plastics Division

•  Daihatsu – Superior Quality & Delivery Award 2014/2015 
Jakarta 24 April, 2015

• Daihatsu – Certification of Appreciation for contribution to 
CSR Program, Hijau Bersama Daihatsu in EDU FOREST Bumi 
Perkemahan Karang Kitri, Bojongmangu – Kabupaten Bekasi 
Jakarta 24 April, 2015

• Mitsubishi Motors/FUSO - Zero Delay Delivery Achievement 
for the great support and contribution to the success of 2014 
Mitsubishi Vehicle Production in Indonesia – Jakarta, 4th 
March 2015

Legenda@Southbay, Penang
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Wide network of contractors and suppliers for 
better value and choice.

main contractors and 
nominated sub-contractors>200

Sustainability Report
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Mah Sing continuously engages with business 
partners to create innovative products and services 
to promote efficient implementation throughout the 
whole value chain to support its “high speed to 
market” business model.

Mah Sing strives to deliver products that exceeds 
customers’ requirements and ensure contracts 
specifications with respect to safety, health and 
environment. Materials purchased or services 
performed are continuously assessed and monitored 
in terms of pricing (economies of scale), quality 
(reliable source), availability (choice), timely delivery 
(efficiency), safety & health standards and industry 
specific requirements. In terms of project 
implementation, our goal is to strive towards zero 
life loss at all workplaces, and continual 
improvement in safety, health and environment 
systems.

The Group’s procurement function is carried out in-
house and covers areas such as the identification and 
selection of suitable sources of material and services, 
comparison of quotations, evaluation and selection of 
contractors and suppliers based on established criteria, 
periodical performance assessments and updates on 
approved contractors/suppliers lists. 

New resources for materials or services are continuously 
sourced to establish a wider network of contractors and 
suppliers, manufacturers, dealers and agents which will 
bring about better value for money, and also provide 
valuable new market and product information to the 
Group. Overseas contractors are also included in the 
tender process to encourage better competition, improve 
on quality of delivery, adopt new practices and create an 
opportunity for transfer of knowledge. We have added a 
reputable Chinese contractor to our panel of contractors 
for some of our projects, as an ongoing effort to ensure 
competitiveness and improve on standards of delivery.

TO ENGAGE OUR BUSINESS PARTNERS IN CREATING 
INNOVATIVE PRODUCTS & SERVICES AND PROMOTE 

EFFICIENT IMPLEMENTATION THROUGHOUT THE WHOLE 
VALUE CHAIN TO SUPPORT ITS “HIGH SPEED TO MARKET” 

BUSINESS MODEL.

Entrance of the construction site, where our contractors display their quality and integrity commitment banner at The Meridin@Medini site.
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Mah Sing has in the last 5 financial years 
achieved an average 50% Asset Turnover as a 
result of a quick turnaround business model.

10 uninterrupted years of paying a minimum 
of 40% dividends of net profit since 2006.

average Asset 
Turnover

dividend payoutMinimum

50%

40%

Sustainability Report
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2011

Net Profit

170

1,075

41%

55%

45%

49%

42%

44% 44%

55%

41%*

47%

1,571

232

1,248

1,775

280

1,955 2,006

356

2,289

387

3,136 3,109

2012 2013 2014 2015

2,905

5-YEARS FINANCIAL HIGHLIGHTS

Asset Turnover ratio Dividend payout ratio

Shareholders’ Funds Revenue

FULLY COMMITTED 
TO CONTINUOUS 

ENHANCEMENT OF OUR 
CORE BUSINESSES AND 

MAXIMISING RETURNS TO 
SHAREHOLDERS.

Mah Sing continues to reward its investors with stable and sustainable returns as evidenced by the 
Compounded Annual Growth Rate (CAGR) of 23% for revenue and 27% for net profit the last 5 financial 
years ended 31 December 2015. 

Asset Turnover averages 50% the last 5 financial years and dividend payout ratio has consistently been 
above its policy of minimum 40% since 2006.

“*”  A first and final single-tier dividend of 6.5 sen per ordinary share of RM0.50 each in respect of the financial year ended 31 December 2015 was proposed, and is 
subject to the approval of the shareholders of the Company at the forthcoming Annual General Meeting. The dividend payout ratio would depend on the number of 
shares in issue on dividend entitlement date.
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As testament to the Group Managing Director/Group Chief 
Executive’s leadership and dedication in charting the Group on 
its consistent strong performance and track record, Tan Sri 
Dato’ Sri Leong Hoy Kum was honoured with:-

• The Edge Malaysia Property Excellence Award 2015 “The 
Edge Malaysia Outstanding Property Entrepreneur Award 
2015”

• 11th Corporate Governance Asia Recognition Awards 2015 
“Asian Corporate Director of the Year”

• 5th Asian Excellence Recognition Award “Best CEO 
(Investor Relations)” 

• The BrandLaureate 
– Brandpreneur Life Inspired Achievement Award
– Philanthropist of the Year 2014-2015

Fund managers and analysts visit to the Group's Southville City@KL South Sales Gallery

In the year under review, the Company met 317 members of 
the investment community from across Malaysia, Singapore, 
Hong Kong, Japan, Thailand, Taiwan, Australia, Europe and 
United States. The Management also participated in several 
local and overseas investor conferences and non-deal 
roadshows organised by local and foreign brokerages. The 
Company is covered by 19 research houses where analysts 
are actively updated via various platforms such as 
dissemination of quarterly analysts’ pack, briefings and 
regular meetings and site visits.

The Company facilitated approximately 12 visits to the Group’s 
projects for analysts and fund managers during the year. 
Investors visited Southville City@KL South in Bangi, Lakeville 
Residence in Kepong, D’sara Sentral in Sungai Buloh, Icon 
City in Petaling Jaya, M Residence in Rawang, Southbay City 
and Ferringhi Residence in Penang, as well as developments 
in Iskandar Johor namely The Meridin@Medini, Mah Sing 
i-Parc at Port of Tanjung Pelepas and Meridin East.  
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CORPORATE GOVERNANCE

Mah Sing is committed to ensuring the highest standards of 
corporate governance in the areas of board effectiveness, 
relationship with shareholders and investors, accountability and 
audit.

The Group’s commitment to good governance was recognised 
by the award received from:-

– 11th Corporate Governance Asia Recognition Awards 2015 
“Outstanding Companies on Corporate Governance”

– 5th Asian Excellence Recognition Award “Best Investor 
Relations Company (Malaysia)” & “Best CSR”

– National Annual Corporate Report Awards (NACRA) 2015 
“Certificate of Merit”

Set out on pages 100 to 109 of this Annual Report is the 
Corporate Governance Statement detailing the Group’s 
corporate governance practices.

OUR ONGOING COMMITMENT

As our continuous journey to excellence as a premier lifestyle 
developer, Mah Sing is committed to set even higher 
standards of sustainability in all areas of operations and 
performances going forward.

Ferringhi Residence, Penang
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